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HP’s politik for sociale medier - formal

HP’s politik for sociale medier er et forsog pa,
at give medarbejdere gode rad og statte til,
hvordan man kan faerdes trygt og sikkert pa
sociale medier samtidigt med, at man
optraeder som repraesentant for HP.
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"The HP Way” startede i garagen i 1939
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Veaerdibaseret ledelse 1 HP

e Garagekulturen - fremsynet ledelse allerede i 40’erne

* Ledelsen definerer, skaber og kommunikerer rammerne for arbejdet og
for acceptabel adfeerd (bl.a. via shared value og Business Conduct)

* Ansatte udfgrer arbejdsopgaver pa eget initiativ og tilrettelaegger selv deres
arbejdsdag inden for de givne rammer

« Afggrende med et markant malfastsaettelsessystem

* Individuel malsaetning (PP), evaluering (PE) og udviklingsplan (DP)
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Facebookpolitik - bygger pa HP’s veerdier

Fokus pa kunderne

* Tillid og respekt

* Teamwork

* Hurtig og smidig

* Hgjt engagement og involvering
 Kompromislgs integritet

* Meningsfuld fornyelse
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Fokus pa kunderne

e Tillid og respekt

 Teamwork

* Hurtig og smidig

* Hgjt engagement og involvering
 Kompromislgs integritet

* Meningsfuld fornyelse
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og pa HP’s Standards of Business Conduct (SBC)

Udvalgte omrader i relation til brug af sociale medier:

* We make ethical decisions

* We take action when aware of misconduct

*  We honor human rights

 We treat other with respect

 We promote and provide a harassment-free environment
 We respect privacy and protect personal information
 We avoid conflicts of interest

* We protect our sensitive information

* We do not trade on or disclose inside information
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Facebook | HP?

« Kurser
— Opseetning, funktionalitet og sikkerhed
— Arbejde, privatliv og fortrolighed
— Feelles forstaelse for muligheder & begraensninger

 Intern kommunikation/vidensdeling
— Facebook-gruppe for ansatte
— Vidensdeling

©2010 Hewlett-Packard Development Company, L.P. The information contained herein is subject to change without notice




Erfaringer med Facebook i HP?

« Ekstern kommunikation og marketing
— Social Media Manager
— Dialog med kunder, andre stakeholdere og kollegaer i branchen
— Fansider — til projekter og forretningsomrader
— Apps
— Employer Branding og generelt PR for HP
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HP Innovates with Social Media

From tweets to podcasts, HP is reaching key
stakeholders in novel ways
POSTED 25 OCTOBER, 2010 Average Reader Rating #rfr iy

Rate this story

Key Takeaways

_“"r':""'_""’:‘ 1 ¥ Many teams across HP are using social media as an indispensable toal for sharing
ot tH:F information and creating communities, and your team might be able to leverage some of
their best practices

Is your team considering social media to enhance communication? If so, you're not alone.

A growing number of HP teams are tweeting, blogging, sharing videos, podcasting, and more
to get their messages out—and sometimes with outstanding results.

Why should you care?

Hundreds of millions of people have grown P
accustomed to getting the news and information HP and Lithium
they want online, and they have an abundance of HP has selected Lithium

choices. But along with all the choices can come a ol P .
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@ DIGITAL MARKETING & WEB STANDARDS

HP resources and tools for developing effective and engaging digital experiences
DAR . GUIDELINES TEMPLATES DIGITAL TOOLKIT TRAINING & EVENTS RESEARCH NE
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Social Media Standards & Guidelines

LAST UPDATED 05 NOV 2010

MOBILE STANDARDS & Attention:

GUIDELINES SOCIAL MEDIA AT HP

Please read the social media communications guidelines related to the announcement of our new
DIGITAL MEDIA BUYING Our customers are engaging in the digital ecosystem

STANDARDS & GUIDELINES PEland il and expect HP to do the same. As a result, we are
actively transforming our marketing efforts to
purposefully engage and influence our customers’
digital journey using social media. Learn more in
Dligital Toolkit: Social Media.

LEGACY HP.COM WEB

SLIRE Social media at its core is about conversation. It is about connecting with customers and prospects in

meaningful ways. Being successful in social media requires a basic understanding of how to listen and
communicate effectively in addition to some more specialized skills that relate to emerging technologies. The
following standards and guidelines have been developed to help you do just that: SOCIAL MEDIA RELATED CORPORATE POLICIES

Blogging Please note: All HP employees who participate in
social media should be familiar with the marketing
Blogging is the practice of writing in an online journal. called a web log or "bleg,” where an author can and sales policy, Social Media & Blogging Guidelines
engage in a dialogue with readers who respond with comments. This topic includes HP specific blagging (T2 210KB). The purpose of this policy is to help
employees make the most of social media as well as
protect employees by helping them to identify and
avoid pitfalls.

standards and guidelines at Blogging at HP.

Communities

A community is a group of people who come together to create, share, and reuse knowledge about a In addition, HP employees involved in social media

should be familiar with the FTC compensation

guidelines, which now requlates how bloggers (and

other social media users) disclose compensation

) ) they received from companies, including HP. Read

Discussions the short summary and FAQ ([#], 44KB |, 15 Dec
Discussions are interactive tools that engage users and create a sense of community. They can also be 2009 ), which outlines the new regulations and

specific topic. This topic includes HP specific communities standards and guidelines at Communities at
HP.

used to gather user information. provides recommendations for how to comply.
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Kontakt

Henrik Kirkeskov
Kommunikationschef HP
Mobil: 4060 1447

Mail: henrik.kirkeskov@hp.com
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